PATRONIZE BA-APPLE HERE:

BA-APPLE

THANK YOU FOR
PATRONAGE TODAY > #BA-APPLE

AS WE DRIVE FORWARD OUR

GLOBAL PRESENCE IN A
GLOWING WORLD OF LOVE

+234 8100964074, +234 8030531955
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THE BLACK AFRICA APPLE
BUSINESS COMMUNICATION

ELIMINATE ANY
NON-VITAL FORCE

MOV19 FHL

m
A

BOOST THE AFRIC
GLOBAL ECONOMY

AFRICA APPLE AFRICA APP

e

o

MOVi4 3HL

¥

WOVI9 IHL fn MOV19 3HL

A

"

AFRICAAPPLE AFRICA APPLE

JOIN TODAY» #BA-APPLE ACHIEVE THE BLACK
. ‘ ] a ‘ Y AFRICA DREAM

WE ARE DRIVING FORWARD OUR
GLOBAL PRESENCE IN A
GLOWING WORLD OF LOVE AFRICA APPLE  AFRICA APPLE

)|




BA-APPLE

—_
-

o z
\A):

AFRICA APPLE

THANK YOU FOR
JOINING US TODAY & ¥#BA-APPLE
AS WE DRIVE FORWARD OUR
GLOBAL PRESENCE IN A

GLOWING WORLD OF LOVE



QUALITY
MANAGEMENT
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STRATEGIC
AWARENESS
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INTRODUCTION TO BLACK
AFRICA APPPLE PROTFOLIO

SELECTIO
PORTFOLI
OFFICER

F BA-APPLE
COLLECTIVE

Samuel Olaka

JOIN TODAY » #BA-APPLE
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The Black Africa Apple is a portfolio
project strategically designed by
ZAMOREX OPTIMUM SERVICES to
boost the African Global Economy
and enhance the Africa Global
Performance.

Samuel Olaka
Chief Executive Officer
ZANMOREX OPTIMUM SERVICES
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Request Now:  zamorexopt@gmail.com
+234 8100964074, +234 8030531955

Road 7, Alantic Layout Estate, Lekki Lagos.




+234 8100964074, 7234 8
Road 7, Alantic LayoutJEstate

BAA TECH »M

AAAAAAAAAAA

MV19 3HL




()

BLACK APPLE
Breakfast Tea

()

BLACK APPLE
FRUIT MARKET

()

BLACK APPLE

GLO SOAP

()

BLACK APPLE

SEA FOOD

()

BLACK APPLE
MAKEUP KITS BOX

()

BLACK APPLE
FASHION HOUSE

()

BLACK APPLE

ENTERT1O0MENT

()

BLACK APPLE

TECHNOLOGY
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BLACK AFRICA APPLE

1. EXECUTIVE SUMMARY

The Black Africa Apple is a portfolio project strategically
designed by ZAMOREX OPTIMUM SERVICES to Boost the
Africa Global Economy and Enhance the Africa Global
Performance

The content of the Black Africa Apple was taken from the
Ancient Africa Dream - “The Black Africa Apple Dream” This
Diamond Apple Seed was preserved in the Africa continent
as the Africa Heritage with the believe that one day the global
community will hungrily seek for it.

The products has the capacity to eliminate any non-vital force
completely available to man

Currently, the Black Africa Apple is undergoing a preservation
process base on international standard, legal instructions
indicates that these products must be preserved and maintained
for future findings.

Today, the Black Africa Apple has developed itself to the level of
universal intelligence. therefore, we must show some high level
of commitment.

At the end of each portfolio project
participants shall obtain the following
benefits:

1. Large media campaign
a. Electronic media
b. Print media
c. SMS
d. Social media
e. Internet
f. Billboards and lots more.

The Black Africa Apple shall showcase itself as the best
Art and Cultural Portfolio Project in the history of West Africa
Cultural Heritage. This project shall be launched in the West
Africa Tourism and Art center Abuja.

BA-APPLE Products Content Development

1. BA-Apple Wine Bar

2. BA-Apple Soap (Diamond Organic Soap with Apple Fragrance)
3. BA-Apple Fruits

4. BA-Apple Ginger HoT Drinks

5. BA-Apple Fashion House

BA-Apple Tech House

BA-APPLE Business Services Content Development

1. New Value Innovation

2. Promoting Internal Creativity

3. Establishment of Strategic Business Units
4. Resource Control Empowerment

5. Excellent Process Organization

6. 144 Respondent

Africa Global Economy - AGE-UP Africa Resources

1. Africa Relationship Management
2. Relationships Positioning and Challenges
3. Maginalization and Resolution
4. Increasing African’s Contibution in the Global output
- Domestic Saving and Investment
- Financial Flow
. Breaking the external and internal barriers to integration
. Releasing the increase in GDP growth performance
. The Africa Growth Performance
. The Africa Labour Force
. The effect of Transformation in Africa

ACK AFRICA APPLE

J W

AFRICA APPLE




Africa Global Energy Enhancement
1. Africa Physical De-bottlenecking
2. Africa Energy Enhancement

3. Africa Energy Management

4. Africa Growth Science

5. Africa War Against Superstitious Believe
6. Eliminating Primitive Reasoning

7. Africa Youth Sensitivity

8. Energizing Corporate Engagement
9. Boosting Corporate Performance
10. The Reality of Potential Energy

Non-Vital Force Elimination
. Strategic Safety & Security Implementation
. Sighting the Eagle's Eye
. Purification and Sanctification
. Consciousness Development
. Self defense & Defensive Order
. Maintaining Harmony
. Force identification and Reporting
. Neighborhood Safety & Security Platforms

Ancient Africa Dream (Black Apple Dream):

2. Vital Source of Knowledge

3. African White & Yellow Cover Calabash
4. African Fire

5. Calabash Healing

6. New Moon Harmony & Sun-down Rays
7. Journey Through Africa - Crossroad

8. Dream Magnet

9. Redemption Reality.

Diamond Apple Seed Preservation:
3. Top Varieties of Apples

4. It Takes just but a BEE

5. Healthy Honey Bites

6. Apple all the Time

7. Starch it

5. A Budding ldea.

Black Africa Apple Media Platform:

1. Effects of Digital Functions

2. Formulation of General Problems

3. The Art of Conversation

4. Changes and Risk of Media Platform

5. Digital Trends in the area of Media Platform
6. Direction of Further Researches

BLACK AFRICA APPLE

Africa Business Star:
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Standard Business Relations

The Spirit of Excellence

Team Solutions and Technology that Fits
Confidence & Competence

Open Communication Style

Global Network of Local Experts

World Health Support.

frica Family Globalization:

. Africa Global Historical Play

. Africa Global Independence

. Africa Global Family Celebration

. The Chemistry of Africa Local Globalization
. Rich for Nothing African’s

. Africa Hit Men Phases

. Africa Foundation Trending

. Africa Global Relationships

atest Black Apple Model Showbiz:
. Internal Imaging

. Universal Display

. Possessive Movement

. Body Sensitivity

Sight Reflection

. Aural Pouring

. Cosmic Presentation

. General Platforms Display

. Showbiz Programming

Black Africa Apple Magic:

1
2
3
4,
5.
6.
7
8
9.
1

. Africa Spirit Show

| rule my World

| am myself

The Sankofax combinations

You are not Alone

Looking Deep

Casting in the Deep

Clear Revelations

Image of the Inside

0. Combination of Fire and Water (Morning Glory)

Black Africa Apple Charge:

Reading morning atmospheric condition (Daily Forecast)
. Charges of time - Ideal state of life
. Africa potential heritage exploration

Joint force with Africa Kingship

ACK AFRICA APPLE
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BLACK AFRICA APPLE

INTRODUCTION

Blessing Okoko
Black Africa Apple Portfolio Manager

ZAMOREXOPTIMUM SERVICES

The Black Africa Apple is a portfolio
project proudly designed by ZAMOREX
OPTIMUM SERVICES to boost and
enhance the Africa Global Economic
Performance.

The content of the Black Africa Apple was
taken from the Ancient Africa Dream,
”The Black African Dream”. This diamond
apple seed was preserved in the Africa
continent as the African Heritage with the
believe that one day the global community
will hungrily seek for it

This product has the capacity to
eliminate any non-vital force
completely available to man.

Currently the Black Africa Apple has gone
through the preservation process and is due
for global consumption, base on international
standard. Legal instructions indicates that
these products must be kept distinct and
maintained for future finding.

We are giving out this unique content, just
to show our love for the Global Communities.
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BLACK AFRICA APPLE

BA-APPLE Strategic Direction Path1 5. Identify opportunity and Threats
1. OURVISION - Establishing the following:

1. Integrated Knowledge

2. Skills

3. Intelligence to the designing,
development and deployment:

4. Alignment if the organization, its capacity,
competence, capacity and business model strategies

5. Total Health

6. Business sustainability

The BA-Apple will pursue the following strategic
objectives:

- Participate in all Global Functions
- Boost the Africa Global Economy
- Enhance the Black Africa Performance
- Achieve the Black Africa Dreams

To achieve this vision, the Black Africa Apple is

setting the portfolio organizational objectives: - Identify Strength and Weakness

. Understanding the general business breakthrough forces

- To position the BA-Apple products and services o ) -
. Fulfilling the client requirement

in the global market as a World Standard Portfolio

. Select strategy and Implement it:

N

. Crafting Business Strategies:

BA-APPLE Production and Business Services . Choosing the right strategy that will best match with the clients
Africa Global Economy - AGE-UP Africa Resource requirements _

Africa Global Energy Enhancement 2. Providing solutions to meet up client needs and wants
Non-vital force elimination 3. Exceeding the expectations of the client needs and wants

The Ancient Africa Dream (Customer satisfaction)

The Diamond Apple Seed Preservation 4. Build on clients confidence level
Black Africa Media Platforms
The Africa Business Star

. Africa Family Globalization
10. The Black Apple Magic 1. BA-APPLE:
12. The Black Apple Charge

BA-APPLE Strategic Direction Path2

1.
2.
3.
4.
5.
6.
7.
8.
9

1. Work Performance

2. Packaged Information

3. Communication in Art ,Science and Digital Technology across
the global communities

3. Implementation and Strategic Review:

. Marketing Process Review

. Production Operations Review
. Functional Process Review . . .
Financial Process and Project Review Collaborative force that is combine to effect

. Project Management Review the natural activity of the entire operating system
Legal Process Review

HSE Process Review

. Administration Process Review
. General Management Review

©CONOUAWN =

2. Coming together of the project system, formation and
determining the process performance factors:

. Selecting Mission and Goals:

. To grow through global experience

. To Achieve global excellence in all areas of life
. To attend all "global functions".

a. Achieving the organization basic objectives, goals and mission
b. Ensure all system operation obeys the principle of leverage
c. Preparing for financial allocation of resources

NN - A
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BLACK AFRICA APPLE

BA-APPLE Leadership Role: BA-APPLE Business Communication:

. BA-APPLE Business Process

. BA-APPLE Business Information Communication
. BA-APPLE Communication Art

. BA-APPLE Digital Technology

. BA-APPLE Communication Outdoor/ Science

. BA-APPLE Walk-in- Strategy

. BA-APPLE Social Media Platforms

. BA-APPLE Breakthrough Force

. BA-APPLE Human Resource Development

. Have followers

. Provides direction

. Formulates strategic plans
. Provide support

. Build team

. Posses power

. Accepted by others

OCONOOUOBRWN=

Adopting an Exponential Mind-set
- Exponential Change:

1. BA-APPLE sitting Platforms (3x2)
- Fashion & Enter10ment Platform

2. Understanding the Incremental Change
- Better Business - Better World

Developing a Breakthrough Mind-set:

1. Creating a culture that is open to ideas
using disruptive innovation
2. Think 10x

Invite others to join - in:

1. Collaborating with unconventional partners

2. Establishing a diversity of thought within and
outside the organization

3. Embracing an open innovation process and
partnership as the business strategy

Breakthrough Business Model

- Achieving the business goals:

1. Preparation of business/ technical
presentation department that will work In

line with the parish agreement

. Using systems with high digital
standard/ installation

. Running business base on new value
innovation

. Establishing high standard digital systems with
courageous leadership
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AT THE END IS PROJECT _,
PARTICIPANT SHALL OBTAIN
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